It iz but onee in an age that occasion is
offered for doing a great deed. The great-
ness consists in being great in litfle things.—
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~ ON O0TH BIRTHDAY FRIENDS MET
" TOHONOR THERR H]m ASSOCIAT

Death of C. R. Bishop'Recalls'

Appreciative Tributes to
His Life

Fach year on birthday of Mr
Bishop, Janvary 25, his old-lime
friends here have sent him messages
of congratulation. Sevaral thines they
have met informally and dralted joint
messages Lo their comreade of earlier
dava,

On his $0th birthday the occasion
was made notable by a meeting on
the roof egarden of the  Alexander
Young hotel, at which were present
the guvernor, the chiel justice, repre-
pentitives of the Chamber of Com-
merce, Merchants' Association, Oahu
College, Kamehameha Schoaols, Mid-
Pacifie Institute, Board of REducation,
Hawailan Board »f Missions, Catholic
Missions and other edlmumll philan- |
thropie and religions institutions.

; At this time » message of congratn- |
jation was sent, followed by the send-
ing of a resolution, whieh .was pre-

pented by F, A. Bchaefer nd second- '

the

. F. M,
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but In other Institutions, aother priva
schools as well. We all know uf Liper.-
deep interest that he ook and .ve]
much larger, perhaps. financially,
the K mehamehs Schools, to which ¥
noble wife, Bernice Pauahl, devot—

-Haw'n Product Co., Prison rtl
6112-tf
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furnished, Rent $35.
Doe, 761 Rabbit lane,

the enilre estate of the Kamehamel
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she being the laxt of her race—a

he supplemented it with very libeid” Wo, Gold and Silversmiths; ma-
gifts, making thut institution the mqterial and work guaranteed.
suceesslul-—certainly the strongest Satisfactory money will be refund.
nancially —educational institution |ed. 1121 Maunakea nr. Hotel street.

this country, snd it -has provided,
we all know, liberal education for
wailan and part-Hawalian childy

If not

5631-t¢ the rate of
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from all over the group.
“He has also assisted véry mater,

LIVERY STABLE

ly other private schools of the te
Jdory, among which are the Mauna
School of Mauj, the Kohala G},
| Bchopl at Kohala, Hawail, the M

Institute, the Kawaishao Board

| Sehool for Qirls, and other institutic
which many of yon remember; 1 ci

hrst-e!ul livery turnouts at reasom-
able rates. Territory Livery Stables,
48 King, nr. Punchbowl. Tel. 2636.
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not call them all to mind just n you want good quarters to display
| ==0b, yes: the St. Andrew’s priory eyour samples In
the Hib Poarding School have algtore.

| been pssisted by him.”

Judge Hartwell—-"It is) not eve
eomipunity in which business men w,

in Hilo, use Osorio’s|
5940-t1

is mecessary.

‘| set aside their time.for public servi

been fortunate in having
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ror RenT. .ate Charies R. Bishop Await

Five-room, modern cottage!

Sample of new ‘‘display ¢l Mr. Bishop, according to truatee:
ment, now obtainable in the S

$1.05 PER LINE Pnnuuoua the museum - tryst takes '

The above sample is a tenbaries R. Bishop trust has charge of
that looks at this page will see®® other smaller«gifts, but net in-
IT'S GOOD mmm Cag o g o gt
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. ordinary “‘liner classified”’ ad\*r.m“m“i B P i it B
go into large display advertisinenetactor is: thr‘glghyftur:herabumt:

No contract is necessary for. or the eontents ‘of ‘the ‘testament. |
tising—and you can take as mus

Try it-and be convinced ohee Pauahi Hall and Chasles R. Bish- |

which is Balieved to be in San Fran
cisco, nothing is known locally. Those
directly interested profess entire ig
norance of Mr. Bighop's intentions in
this respect and refuse to hazard
guesses., Both E. Faxon Bishop and
Mr. Carter say Lhe deceased had no
holdings whatever in i{awail at the
time of his death.

Ag to laneral services, all arrange
ments are ‘being first made in  San
Franciseo, and although a cablegram
esking for infornation has been sent
hy E. F. Bishep, no inkling of time,
place or mananer of the gervices which

rangemenld fof ¥uneral of whie

» Cable From Mainland
—— ™~
Endowments made by the late
iarles Reed Bishop to Oghu coliege,
1im<shameha schools, Bishop Museum
d other institutions in the islands
11 mot be affected through the death

the several estales today.

The Bishop estate trust, created by
rs. Bishop and increased by Churles
Bishop subsequent to her death, has
ntrol of the endowments made to
mehameha schoois anid to other in-

co first or of the steamer in whleh
the remains -of the deceased will he
returned to Honolulu has as yet bheen

the | peceived.

tre of Bishop Musepm, and
tin today that he did not think it ke
uding Punahou academy. ly- that a memorial building or monu
This latter school. was. endowed out.
memory of ‘the late philanthropist. He
said that the body of Charles R. Bish-
op probably will find its last resting
place beside that of Ars, Bishop in !
the Kamehameha mausoleum. It s/
probuable that Kamehameha schools,
evlsed in Charles ‘R. ‘Bighop's hst Punahoy, and the Bishop Museum will

Carter, one of the «trustees, and
only' way the institution ean he

services.
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'for its future, J
“Mr. Bishop has given freely

p Hall were all given by him. JAf weIPunnhou. Kamehameha and the Bish-
hould ‘remove -these buildings from |op Museum because he believed that

‘ort of the scboo! Eishop Hall uf Sel.
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) announcement was given m{
last night of serlous disturbances

have occurred in Ceylon be-‘

‘the Buddhists and Moslems.
The Buddhists have looted a -~ large
.number of Meslem shop§ and there

G Ay

| have heen rvepeated ‘murders by the |

-'r't-l"u\ '1" "-’_ "

1,
- PHOENIX.

rioters.

HISTOBIC WAR SLOOP
$3662 AT AUCTION

| WASHINGTON, D. C., June 8.—The |

their home, wilm}k of the famous lloop-otnr Ports- |

| mouth, which lies sunk at her berth in
the Neorfolk navy yard, was sold yes-

.| terday at public auction to John H.

um of Perth Amboy, New Jersey, |
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pasu without reminding the

_Janu-school of the great debt that Punabou
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1 \PURPOSES OF m COURSE -—(1) o inciense

returns for the retailer who now advertises. . (2) T'o show
the non-advertising reiasler how he can lower his prices, yet
tncrease his profits. (8) To suggest to the jobber and
manufacturer @ cautious method to create demand and
increase good-will. (4) To prepare the person with Ialent
advertising ability for a place in this new “pr(d'esmn
This course, when delivered personally to a class of stu-
dents, costs $15. It 1s equivalent o a corres
course which costs $95. le entire 90 lessons will be
given exclusively with this newspaper free of charge.
CHAPTER: HI.

What Does a Trade-Mark

Accomplish P

ARTICULARLY in Publicity, the kevstone of any

campaign is the trade-mark. This may be a coined
name like ‘“Uneeda,’’ or it may be an existing name like
“Ford,”” whose distinetive design is well known to the
readers of 5000 newspapers. Especially in the national
publicity of a manufacturer, a trade-mark is indispens-
able, for the reason that the value of such advertising is
not the sum of the separate values of each ad. There is a
bigger value which piles up with continuity. This is
ealled ‘“‘enmulative’” valune. It increases geometrically
with repetition.

The arguments upon arguments which the advertiser
builds up in favor of his goods, will fall short of their full
efficiency unless they be made to mean a partienlar brand
of the kind of goods that are being deseribed. What good
would it do the Fels Naptha soap people simply to adver-
tise the virtues of Naptha soap in so many newspapers
and so often? They have got to advertise ‘*Fels’’ Naptha
soap. There must be a peg on which to hang the gar-
ments of superiority which advertising weaves in favor
of the particular article. In the ease of Fels Naptha seap,
it is the combination name presented in a way that al-
most anv newspaper reader ean picture in “his mnd’s

eve. In the case of a cleaning powder, it.is “‘Dyteh

i

I

Cleanser,”’ (ﬂﬂmadaammbecuddﬁyaco.)orn
‘Gold Dust® if the advertiser be Fairbanks Company.
© Trade-marks like these sometimes beecome parts of
our voeabulary. Who would think Kodak was a coined
name owned by the Eastman Company? When such
trade-marks do beécome hy—worda, they are worth fabulous
stms. - Feor-instance, it is said that if Coea Cola were to
be offered far sale today that name of eight letters wounld
bring over $4,000,000—over half a million per letter.
Think how mueh ‘of a by-word ‘‘Shredded Wheat’’ has
been made through newspaper advertising, backed by
magazine publieity, and youn will see why anyone who
starts off on National advertising without a trade-mark
which is distinetive, descriptive, easy to say, easy to re-
member, and of pleasant suggestion, is very apt to fall
short of maximum efficiency in his advertising.
‘““Wrigley,"”” which you see. in’ your newspaper almost
every day in conneetion with chewing gum, is worth al-
most as many millions as there are letters in the name—
at least so the Federal Courts have decided.

The trade-mark that is all these things and is also a
vuinedthdmhuthecam:ttsleastupttobentolen A
Trade-mark registration merely establishes a pnqr right

in ownership of the trade-mark, but this right is always 5

open to question. Moreover, a descriptive or personal
name cannot be registered except as to its speeial des:gn
or some other exclusive peculiarity.

It follows, then, that continuity is a prime essential of
advertising. It is like rolling a barrel up a hill. If yon
quit mow and then and let the barrel fall back to the bot-
tom, you will make no progress. No matter how many
hours you might spend in total en the task of i
that barrel up the hill, if you did not keep at it, yon
ultimately be just where you started. So it is with pﬁ-
lieity.
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Threat of Intervention Seems

Likely to Bring Warring
Learers to Time

[Assoeiated Press by Federal Wireleas)
WASHINGTON, . C., June 8. —Gen.
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Francisco Villa, the l’uremuu chief-

tain in Northern Mexico, will reply to
| President Wilson's nete of waming
that he has decided to lnvite Gen. =

Venust'ano (‘arranza, the Constitutions
calist first chief, to a conference “t;‘-
neutral territory. Advance potifion-
tion to this effect remched here last
:;i.m from Villa's junta at El M,
‘exas.

=

President Wilson's demand was thet

the warring chieftains cease \heir-pors
' scnal strife and arrive at some u
| of compromise under which a go!
' ment could he established for t
rtection of life and property, and -
prellef of famine and distress.
Villa will make answer that
(willing to declare a
and Carranza m “In eﬂ.
vent further sacrifices of ti _
of the republic which llhlt pnd |
intervention by the United & "ji
Three Mexican # of uy
| command and ten
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You may advertise like wildfire day in and day £

out for a month, and then ‘if you drop it for a year, yon

will have to begin all over again for, in the meantime, the 1

publie will have forgotten. As a result, your artiele will

be virtually as unknown as if you had never mld_e' that -_',‘:

initial advertising expenditure.

Another inevitable A-B-C of advertising is. t_:ho neces- "
sity to have on hand that which youn advertise. If you
are a manufacturer and advertise your goods in a nt:m!
way, yon must-make sure that if Mrs. Jones of Jg B
goes to the corner store and asks for that :

vour newspaper advertising, for m—yn -

made her want, she will find it on sale.
take something *‘ just as good’’ and Fﬂﬁ'
come to naught. Likewise, if you nﬁ
advertise in yoursiewspaper that ¥

for 34 cemts, you must make m
Kkitehen chairs on hand whq: ﬂﬁ
the next day




